“ Anti-Counterfeiting Measures”
Chapter 1. The reality of counterfeit goods

Status of Damage

The Office of Intellectual Property Protection
Provides consultation and information on
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Coanies Suffering Damage
From Counterfeiting
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High level of trademark infringements




Main Types of Products Affected
General goods
Machinery/industrial machines

Electronic/electrical goods

electronic/electrical goods, and foodstuffs

Other Types of Damage Caused by Counterfeits

Degraded brand image
Technology leak

Problems with trade partners

Consumer accidents
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Corporate and brand images suffer
in a market rife with counterfeits




Damage caused
by low quality counterfeits
(Consumers are also victims)
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- product is genuine
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Complaint to company
(Damage to brand image)

Store A Store B
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Less motivated to buy genuine goods
Negative effect on sales and market
share of genuine goods




Reduced sales and market share
< When market contains both genuine and counterfeit products >

< Short term effects >

< Mid-to long-term effects >

‘ » Damage to corporate
| and brand image
Reduced sales
and market share
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