“Anti-Counterfeiting Measures”
Chapter 3. Activities by Japanese Enterprises to Eliminate Counterfeits

Brand Strategy and Eradicating Counterfeits
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Corporate Actions
to Eradicate Counterfeits

. Prevent counterfeiting

. Methods for discovering counterfeit goods
. Block usurped applications

. Coordination with Industry groups

. Utilize case studies and manuals on anti-counterfeiting
measures that have been prepared by governmental
bodies and other organizations

. Strengthen links with enforcement agencies
. Strategic litigation




