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35 (Retail services

35

35

Retail department store services

Retail convenience store

Retail services of a department store

Retail services of a supermarket

The bringing together, for the benefit of
others, of a variety of goods, enabling
customers to conveniently view and purchase
those goods in a department store

Retail shop featuring [indicate specific field,
e.g. gifts, flowers] oo

Retalil stores [indicate specific type or field,
e.g. clothing, camera] oo

Retail services in respect of food and
beverages

The bringing together, for the benefit of
others, of a variety of goods, enabling
customers to conveniently view and purchase
those goods in a retail clothes store

On-line retail store services featuring
[INDICATE field or type of goods]] oo

Mail order services featuring [indicate
specific field, e.g. magazines, clothing,
jiewelry]

Computerized on-line retail services in the
field of [indicate field of goods] oo

Retail sales services via electronic
commerce / via global communication
networks (Internet) / Telemarketing

/

The bringing together, for the benefit of
others, of a variety of goods, enabling
customers to conveniently view and purchase
those goods from a clothing and accessories
catalogue by mail order or by means of
telecommunications
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! indications of regional origin
2 regional or other origin
% a geographical term
4 USPTO TRADEMARK MANUAL OF EXAMINATION
PROCEDURE 3" Edition, rev. June 2002 TMEP
TMEP1306.01
1 geographical origin
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D
> Terry E. Holtzman "Certification Marks: An Overview" 81 The Trademark Reporter
180(1991 TMEP1306.01 Community of Roquefort v. William Faehndrich, Inc., 303

F.2d 494,497, 133 USPQ 633, 635(2d Cir. 1962)
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class1 34 class 35 45
class A class B
89
® TMEP 1306.06(g)
" TMEP 1306.07
8 TMEP 1306.06(e)
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Collective Trademark
Collective Membership Mark TMEP 1306.09(a)
TMEP
1303 TMEP 1304
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1052 (P
10 First Council Directive
89/104/EEC of 21 December 1988 to approximate the laws of the member States relating
to trade marks
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13 AIPPI
Vol .42 No.5 1997
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